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Formal Usage CHARLOTTE GREEN
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/ N CMYK: 92/8/75/58 CMYK: 23/26/57/13
In first reference, use UNC Charlotte or The University UNC-C RGE: 0/80/53 RGB: 164/150/101

of North Carolina at Charlotte. In subsequent reference,
use the University, or continue using UNC Charlotte. The
most formal purposes, such as diplomas, should use The
University of North Carolina at Charlotte.

Informal Usage

When referencing the University in conversation or quoted text
within a written article, social media, on promotional materials
or when referring to Athletics:

Use Charlotte to reference the University.

Sub-Brands

IN MOST CASES/
Colleges and schools - include “College of”
or “School of" along with sub-brand

EXAMPLES/

Undergraduate Admissions (not Office of Undergraduate Admissions)
School of Architecture

UNC-Charlotte

University of NC at Charlotte
University of North Carolina - Charlotte
University of North Carolina Charlotte
University of Charlotte

Charlotte University

HEX: 005035 HEX: A49665

Note: black and white may also be used

Available through Adobe Fonts
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MICROSOFT FONTS/ Cambria and Arial Narrow are alternate fonts to be used when Calluna and Neusa Next
are unavailable, for example in Word and PowerPaint.

Departments, offices, divisions: Do not
include “Dept of ", etc. with sub-brand.

Student Affairs (not Division of Student Affairs)
Exceptions: Office of the Registrar, Office of the Chancellor

communications

NOTE/ The Charlotte logo should never be recreated or typeset. Only official logo files should be used in



UNIVERSITY OF NORTH CAROLINA

LOGO USAGE QUICK REFERENCE GUIDE/ CHARLOTTE

About this guide/ This quick reference guide is designed to help you understand the different logo options available and proper usage of each. By maintaining a cohesive,
recognizable and differentiated brand identity, together we can raise the institutional profile of UNC Charlotte. Visit brand.uncc.edu for a full digital style guide.

The mark

The All-in Charlotte mark combines the All-in C logo and University
text lock up. The collegiate-inspired C with the Niner’s pick has beveled
corners, aggressive stance and 9° forward slant. The emphasis on

Charlotte in the text lockup highlights our tie to this thriving city.

PRIMARY MARK/
Always use the primary mark for Charlotte communications, unless sizing or
printing requirements dictate otherwise.

ALL BLACK MARK/
For when materials must be printed in black and white.

HORIZONTAL/
For when the stacked logo doesn' fit properly in the space.

ALL WHITE OR ALL GREEN/
To be used on colored backgrounds when green and gold don't show up
properly, or for ane color printing

LOGOTYPE ONLY/
In some cases, the logo can be used without the All-in C. The logotype version
uses the same colors, clear space and size restrictions as the primary mark.

C ONLY (WITHOUT TEXT)
In some cases, the All-in C can be used without the text lockup. The All-in C
uses the same colors, clear space and size restrictions as the primary mark.

Clear space

In order to ensure readability of the primary mark, the logo should
always be legible and clear from other design and type elements.
Using Charlotte as a reference point (X) — please allow that same

space (X) before introducing additional design elements.

NOTE/
The x height clear space is consistent across all logo variations
including the horizontal and logo type versions.

MINIMUM HEIGHT/
1.12" Print / 80px Digital

Improper use

Never recreate, alter, embellish, or distort the logo in any
way. Effects such as drop shadows, beveling and outer glows
compromise the clean, refined look of the brand. These
principles apply to any identity element within the Charlotte
system: primary mark, sub-brand, typefaces and any lockup.

CONTACT INFO/
For strategic direction on the UNC Charlotte brand contact:
Jenny Matz, Director of Content Marketing and Brand Execution

Phone: 704-687-8009 / jenny.matz@uncc.edu

For technical graphic design assistance contact:
Ryan Honeyman, Director of Creative Services
Phone: 704-687-0293 / rhoneyma@uncc.edu
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X DON'T RESCALE ELEMENTS/
Doing so will throw off the UNIVERSITY

balance of the logo. C

X DON'T ADJUST SLANT OF ELEMENTS/
Adjusting the 9° slant
disconnects the logo fram the
brand promise.

UNIVERSITY

X' DON'T ADJUST COLORS/
To keep consistency the logo should
only appear in brand colors.

X DON'T USE LOGO NEXT TO OTHER
LETTERS THAT FORM A WORD/
The All-In C icon is not to be used as letter
C in order to create anather word.
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